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SmarfTripsBackground

Smarfrips Eugene is a comprehensive approach to reduce diiope trips and increase

biking, walking and public transit in targeted geographic areas ofitige It incorporates an
innovative and highly effective individual marketing methodology, which Faeliders packets

of information to residents who wish to learn more about all their transportation options
including transit, walking, bicycling, carpmgj, car sharing and combining trips. Key
components feature biking and walking maps and organized activities which get people out in
their neighborhoods or places of employment to shop, work and discover how many trips they
can easily, conveniently andfely make without using a car. Success is tracked by evaluating
qualitative and quantitative results from surveys and other performance measures.

Eugene has been recognized as one of the most successful cities in the country at developing
bicycle and pdestrian infrastructure.

| 26 SOSNE A Y FNIF &l NHzO
necessarily lead to more people walking
and biking. Combined with a convenient
pedestrian and bicycle network,
transportationoptionsstrategies can be
effective at shifting trips from sing
occupancy driving to walking, biking, and
transit. Individualized marketing programs
such as TravelSmart and SmartTrips have
been shown to be a particularly effective
approach to targeting trips that originate in
residential neighborhoods.

In 2005, tlere was an individualized marketing pilot program in Eugene called TravelSmart that
was funded by ODOT and run by a company called SocialData that targeted 1200 households
spread across the city and demonstrated a reduction in vehicle mile traveled of f&LCity of
Portland had a TravelSmart pilot a few years earlier and they subsequently created their own
individualized marketing program called SmartTrips. The Eugene Pedestrian and Bicycle
Strategic Plapadopted in 2008calls for development of an dividualized marketing program

that targets a different geographic area every year.

The City of Eugene was able to secure outside funding for a two year SmartTrips individualized
marketing pilot program which will include 5 neighborhoods and close {@0Dlhouseholds.
Through use of these federal funds the City of Eugene will be able to develop its SmartTrips
program to meet Citywide and transportation planning goals. This pilot SmartTrips program is
based on the awaravinning SmartTrips program Portland, Oregon. The'year of the pilot
program was focused on the Harlow Neighborhood and a small piece of the Cal Young
Neighborhood along the Coburg and Oakway Road corridor. "flye& of the pilot program

will focus on the Trainsong, Whiteakand Jefferson/Westside Neighborhoods.
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PrimaryProgramGoals:

Reducing drive alone trips

Reducing vehicle miles driven by area residents and employees
Increasing awareness and raising acceptability of all travel modes
Increasing walking, biking, transi@rpooling, and car share trips
Increasing neighborhood mobility and livability

Increase bicycling and walking safety

= =4 4 4 -8 -

CoBenefits:
1 Increased community building
1 Increased neighborhood safety
1 Increased community health through the use of active transpmia

Program Elements:

The Smaitrips: Eugenprogram invited residents of the targareato order a travel tools
Snart-Kit, a customized information packet containing local transportation resources such as
maps and brochures. In addition to the custaed information packets, Smanips: Eugene
hosted events such as group walks, guided bicycle rides and workshops.T&msaEugene

staff also attended community events and offered information and advice to residents about
walking, biking and transit esn their neighborhood.

The program offered the following materials and services to all the residents in the target area:

1 Customized information packetSihartKits)¢ All residents in the target area received
mailorder forms and were invited to plagecustomized packet order through the
postagepaid maitin order form or online. Materials offered included, maps, brochures,
transit schedules, and great travel tools meant to aide in walking, biking, or transit use.
SmartTrips: Eugene staff hand deNB R (1 KS GoEtf 2 WANSR2WK2YSa o
and by foot.

1 Newsletters- These mailed or electronic communications were customized to the target
area and included information and resources, as well as news on program events. The
print newsletters wee sent to all target area residents, while the electronic
communications were only sent to interested residents.

1 Events; The program hosted group walks and bicycle rides, and helpful workshops that
were open to all residents in the
community. These evets were planned
to begin and finish in the target area giving="
residents examples of good routes to walks
and bike where they live. :

1 Email CommunicationsPeriodic email
updates including event notices and news
were sent to participants who submitted
their email address.
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1 Website¢ The Smaitrips: Eugenwebsite included the online order form for the
customized packets, event listings, and electronic versions of the materials, links to
helpful resources and general program news and information.

1 Social Medig Electronic and print communications were supplemented by frequent
Facebook and Twitter posts with tips, news and resources.

1 Other communicationg Event announcements and other program information were
communicated through City and community group evealendarsflyering at local
businesses and the electronic newsletter, InMotion. During the program, target area

K2dzaSK2f Ra&
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with the information about how to order a customized patk

Additionally, a unique logo and color scheme was designed for the program materials including
a welcome letter, customized walking/biking, transit map of the target area, an event calendar,

and other program materials.

Smarflrips: HarlowOverview

A large portion of the Harlow Neighborhood and a small piece of the Cal Young Neighborhood
were selected to be the target area for the 2010 pilot program of Simgos: EugeneThe area
included the residents living between the RariRhye BeltlineHighwegy to the north Interstate

105 to the south, Interstate 5 to the east, and Gilham Road and just west of Oakway Road to

n

e Szl il

the west. There were 5,300 households in the
Smarflrips: Harlowarget area. The program ran from
May ¢ October 2010.

The selectedarea wasa good candidate for this pilot
because it is close to downtown and the University of
Oregon,and has a mix of uses in relatively close proximity
including grocery stores, a library, schools, cafes and
restaurants and parks. It albas good pedesian and
bicycle infratructure including the new Pedestrian and
Bicyclebridge over 45 and corresponding pathmany
WOUWANR dzZ3KQ LI G K& G-onnécketl LI y I @A 3
street network and low traffic streets. While it has many
amenitiesits walking andiking share is lower than see
other closein neighborhoods and has potential for a shift
in the transportation options that people choose to use.

Area selection is based on analyzing land use patterns, transit service availability, bike and
walkinginfrastructure, and current transit or streetscape infrastructure investments such as
new bus routes or bicycle and pedestrian facilities.
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ProgramStaff & Partners

The SmaiTrips: Eugenprogram was supported by many other local agencies, organizations
and businesses. We would like to acknowledge the following members of the program team:

City of Eugene Public WorlBepartment

Engineering; Transportation Planning Team

Lindsay Selser, SmdnipsProgram Manager

Rob Inerfeld, Transportation Planning Mager

Lauren Wirtis, SmaifripsDelivery & Events Intern

Andrew Crampton, SmaifripsDelivery & Internet Interface Intern
Jeanne Oakes and Starla Dimino, Administrative Support
Administration

Kathy Eva, SmaftripsMaterials & Outreach Coordination

Kim Mast,SmarfTripsGraphic Designer

City of Eugene Planning and Developmddgpartment
Community Development

Stephanie Jennings Grants Manager

Lorna Flormoe and Shawna Adam$rant Coordinators

Alta Planning and Design Consulting Team:
Jessica Roberts
Ben yle

We would also like to thank the following program partners and supporters:

Lane Transit District

Point2Point Solutions

Eugene Water and Electric Board

Oregon Department of Transportation Safety Division
Lane Council of Governments

Eugene Kidical M3

Eugene Safe Routes to School

GEARs (Greater Eugene Area Riders)
Harlow Neighborhood Association
Sheldon Community CenterCity of Eugene
Sweet Life Patisserie

Eugene Emeralds Baseball

GThe whole SméTrips concept is
great and very important for us tg
know. Iprobably will not buy a
bike at age 74 but | should start
walking. The map includealith

the information sent is the best
one produced for Eugene &
Springfieldé
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Packet Deliveries and Materials

A total of 5200 households reiwed order forms for customized information packeBsr(artKits) by
mail in the target area, with 652 households placing orderSfoartKits. Orders were placed in three
ways: onlinemail in, and phone orders.

Orders forSmartKits were processed itné SmartTrips
fulfillment center, located at the City of Eugene Public Works
and Engineering office. Once orders came in, Stnigdinterns
ONBIFIGSR GKS {Ada IyR RSt AGSN S Y _66° 0 A 080t S
homes. Smaifripsinterns delivered 652 customizesmartKits. e N [

Participants could choose from materials with information on v
walking, biking, and transit services and could choose from onv R
of the three free travel tools. These tools included a Simgrs -
BPA free metal water bottleaSmarfripsumbrella,and a %
durable walking and biking map. Participants could also select a \/
walking kit which included a pedometer and walking log and/or .

a biking kit which included flective pant strap. All participants were given a neighborhood walking
and biking mapgecific to the target area.

Smarflrips: Harlow May 15¢ Sept. 15, 2010 5200 652 12.5%

Materials created specifically for
Smarfrips: Eugeniancluded an event
cdendar, a Guide to Your Ride booklet, a
Walk to Wellness brochure and the
neighborhood map which included bus
stops, bike routes, popular destinations and
amenities, and intersections with traffic
lights to aid in crossing busy streets.
Smarflrips: Eugee partnered with the
Eugene Water and Electric Board to offer a
SmarDripsprogram, modeled after
Portland, to help educate community
members about water conservation. A
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green grass gauge and a leak fix kit were offered to participants on the order @iimer existing
materials came from the City of Eugene Public Works, Lane Transit District, Oregon Department of
Transportationg Safety Division, Eugene Safe Routes to Sa@mwbEugene Water and Electric Board.
See the appendifor copies of most mateals.

Percent of Participants Ordering Each Item

Leak Fix Kit (252 3 J

Green Grass Guage (28

Telecommuting (47)

Safe Routes to School (7 )

Teen Driving Safety (71 '
Carpool (31)

55 Plus Driver Safety (14 2
SmartDriver Tips (165
Umbrella (179)

Water Bottle (257) . ' @ Percent of Participants Ordering Eac

Durable Bike Map (120 Item
Bike of Buses Brochure (14 J

Bus Buddy Services (6
EZ Access (104
Trip Planner (143)

Free Bus Passes (30
LTD Bus Guide (23
Biking Kit (410) | | 63 ' J
Pedometer (453) | ' !
Walking Kit (439) — j7 -

0 10 20 30 40 50 60 70

Materials included in the Walking Kit:

OWe appreiate all the maps and

1 Oregon Crosswalk Laws . .
. . other materials that you provided|

1 5 Steps to Being a Safer Pedestrian . .

" i n They were given as prizes to
T Walkto Wellness Brochure people who came to church by
T Shopping List Notepad alternative means on two Sunday
1 Weekly Walking Log during the summet.
1 Pedometer
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Materials included in the Biking Kit: Materials included in the Transit Kit:

Greater Eugene Area Riders (GEARSr T wWARSNRa 5A3Sad |yR
A Guide to Your Ride 9 Personal Trip Ptaer Card

Take Your Bike on the Bus i Take Your Bike on the Bus

A Perfectly Fitted Bicycle Helmet 1 LTD Bus Buddy Brochure

Oregon Bicyclist Manual 1 EZ Access Brochure

Be Smart! Be Seen! Cycling at Night 1 5 Bus Passes

Leg Strap

=A =4 =4 =8 -8 -8 -9

All Participants received the Neighborhood walking and biking mapghen8martTrips Event Calendar.

SmartTrips: Events

Event Promotion
1 Facebook promotion:

o Each gent was promoted starting about a week before the event and updated
each day up to the event.

0 Postings on Smaftips:9 dzZ3Sy SQa CI 0S06221 6SNB NBLIR2AG:
LJ3SaQ glftfa AyOftdzZRAy3aAY [/ AGE& 2F 9dzASyYyS

Solutions GEARSs, Safe Routes to School, Kidical Mass, Neighborhood Association
websites, Business Commute Challenge, UO Bike Program, and other community
partners.

o [20+f odaAySaasda (KIG R2yIFGSR (2 S¢8yia

and after events t@acknowledge their donations and create a good relationship
for the future.

1 Events were submitted to Eugene Weekly event calendars, appearing online and in print
weekly. Larger events were submitted to The Register Guard newspaper as well as the

Cityof EUBY SQ& NBONBI A2y 3JdZARS® ¢KS S@Syida oSN
0A1S OFftSYRIFENJ2ytAyS GKIG tftAyla G2 GKS D9!

1 Google calendar on the Smartpswebsite included all events

1 SmarfTripse-newsletter: Throughout the sumer, SmarTripsparticipants were asked if
they would like to sign up for a weeklynewsletter about upcoming Smdntipsevents.
This enewsletter was sent each week to promote upcoming events.
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Event Listing

Street Skik for Families: Bike Ed  Saturday 06/12/2010 GEARs Education Program

SmartTrips: Harlow Kick Off Even Saturday 06/19/2010 Smarfrips: Staff

Bike Commuting Basics Tuesday 06/22/2010 SmarfTrips: Staff

Walk There: Beat the Heat Thursday 06/24/2010 Smarflrips: Staff

Breakfast at the Bridges Friday 06/25/2010 City of Eugene Staff

Ride to the Ems Game Saturday 06/27/2010 Smarflrips: Staff

River Ride Tuesday 06/29/2010 SmarfTrips: Staff

Walk There: Rose Garden Tour Saturday 07/10/2010 Smarfrips: Saff

Street Skills for Families: Bike Ec Saturday 07/10/2010 GEARs Education Program

Neighborhood Park Tour Ride Tuesday 07/13/2010 SmarfTrips: Staff

Bike Maintenance Basics Thursday 07/15/2010 Alexander Hongg UO Bike
Program

Kidical Mass Ride to Ef@ame Saturday 07/17/2010 Smarflrips: Staff

Bike Touring Tuesday 07/20/2010 Kyle JacksonVolunteer

Breakfast at the Bridges Friday 07/30/2010 City of Eugene Staff

Ride Downtown and Beyond Saturday 07/31/2010 Smarfrips: Staff

Blackberry Bike Jamboree Saturday 07/31/2010 City of Eugene and Partners

Walk There: Sweet Treats Walk Thursday 08/05/2010 Smarflrips: Staff

All Season Cycling Tuesday 08/10/2010 Smarfrips: Staff

Delta Ponds Bridge Preview Ride Saturday 08/14/2010 Smarflrips: Staff

Wak There: b Bridge Path Saturday 08/21/2010 Smarflrips: Staff

Sweet Treats Ride Tuesday 08/24/2010 Smarfrips: Staff

Safe Routes to SchooWorkshop Thursday 08/26/2010 SmarfTrips: Staff

Breakfast at the Bridges Friday 08/27/2010 City of Eugene Staff

Performance Measurements and Outcomes

A travel survey was administered to target area resid&et®ore andafter the Smartrips
Harlow program in order to measure changes in travel behavior once the program was
completed.The preprogramsurveylink was sent ouin the order formsto all target area
residents The posfprogram survey wamailed to the 554 participants226 SmaitripsHarlow
residents ompleted the preprogram survey and 221 residerdsmpleted thepost-program
survey
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Attitudes TowardsActive Transportation

Survey participants were asked a series of questions about their attitudes towards active
transportation. In general, residents of the target area displayg
a very strong positive agreement with statements relgtto the
value of active transportation both before and after the
program.

GAlthough | didn't participate in
the formal activities the program
helped me reconsat my driving
habits. | am now riding my bike tg

The majority of preand post program survey respondents work one day a week & walking
agreed that it was a good idea for the City of Eugene to help | for errands more

residents walk and bike more, that they would like to driveir
car less and reduce their carbon footprint, and that there are good places to walk in their
neighborhoods.

Only 41.3% of pogtrogram survey respondents agreed that they would ride their bicycle more
if they had more information about routes, compatto 72.5% of survey respondents who
agreed with this statement in the pyerogram survey. It could be that after the program was
completed, survey participants felt they had an adequate amount of information on routes, and
more information on routes wald not affect the frequency of how often they ride their bicycle.
Unfortunately, no data was collected on how many more walking, biking and transit trips
people were making as a result of the Sriagsprogram, so it is hard to tell. In future years
participants will be asked to keep a trip diary, so that the different modes of transportation
being used and their frequency may be determined.

Pre-Program PostProgram PreProgram PostProgram

Survey Suvey Survey Survey
| think it is a good idea for the City 98.6% 95.1% 5% 2.2%
of Eugene to help residents to wa
and bike more.
I would like to drive my car less. 92.9% 87.2% .5% 4.6%
| would ride a bicycle more if | hac 72.5% 41.3% 5% 16%
more information on routes.
| would like to reduce my carbon 96.7% 91.4% .5% 5%
footprint.
There are good places to walk in 94.8% 94.2% 0% .9%

my neighborhood.

When survey respondents were asked if they felt they were driving aloneteplmore often,
less often or about the same as they were three months ago, 50% said they felt they were
driving alone less often. This reflects that the Srigps Harlow program accomplished its first
goal, which is to reduce drive alone trips.
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Do yau think you are driving alone to places more often, less often, or about the same number
of times each month as you were three months ago?

60.00%

50%
47.30%

50.00%

40.00%

30.00%

20.00%

10.00%
2.70%

0.00%
More Often Less Often About the same

Again, in future years we will ask participants to keep a travel diary so that the different modes

of transportatian being utilized can be determined, as well as how often and how many miles
participants are bicycling, walking or riding instead of making a drive alone trip.

Smarflrips Harlow Timeline

May 10, 2010 First Newsletter Mailed to All Residents
May 19, 2010 Transportation Ambassadors Training held
May 26, 2010June 29, 2010 Order Forms mailed in 3 waves to Harlow residents
June 7, 2010 First Deliveries Made
June 19, 2010 Smartrips Harlow Kick Off Party
July 2, 2010 Reminder Post Card Wate
July 26, 2010 Reminder Post Card Wave 2
July 29, 2010 Reminder Post Card Wave 3
August2, 2010 2" Newsletter mailed
September 30, 2010 Last Deliveries Made
October 20, 2010 Post Survey mailed to 554 patrticipants

Page]| 12



Smarflrips Harlow Budget

Personnel/Fringe $42,198
Benefits

Smarflrips Materials: $26,244
Printing & Developmenit
Postage: Newsletters, $4,501
order forms, postcards

Professional $417.8
ServicesContractual:
Evalation/Design

Equipment $1838
Events/Other $1251

Total Direct Charges
Indirect Chargeg Grant $9,953
Administration 10%

Total Cost $86,403
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Appendix

Smarflrips

2010 Harlow Order Form

mneady to commit?

smar(

Tell us where
to send your
travel tools
and your
reward

Walking 5)

Please ¥ checkas

riow

There’s no catch.

Register on-line at www.smart:
or

eugene.com

Fill out this form and mail it in.

Please print:  nome
addres. phone
ay state—_zp email

Walking Kit

+ Walking Logs - Keep track of your progress
+ Harlow and Coburg Area Walking & Biking Map (inclues bus outes and stops)

many as youwant - smarttrips Event Calendar incudes:
Harlow and Coburg Area Walks - A series of neighborhood walks aimed at
your
+Walk to Wellness Brochure - Check out local walking programs
- Oregon Crosswalk Laws - Rules of the Road for walkers
- Five Steps to Being a Safer Pedestrian - Safety is key when walking
(piease mark toreceie catpedometer)
FREE Digital Pedometer - Count your steps
) Harlow & Biking Map
Biking JBiking Kit
P Bicycle Ma
Please ¥ checkas i
manis you want +Harlow and Coburg Area Walking & Biking Map (includes bus routes and
«smart’ Event Calendar inchudes:
Eugene By Cycle Rides and Classes — Learn some great bikeways this summer on
these slow-paced bike rides and hands-on bike classes for everyone
- Eugene By Cycle Ride Guide - Tips and Rules of the Road
-LTD Bikes on Buses Guide
« A perfectly Fitted Bicycle Helmet Guide
« FREE Bicycle pant leg strap
by St aoie
Thursday, June 24,6 pm. - -
% Eugene Wk There: et the o the

parko the yoqut she

Park ot 6p.m. fora w

to il il Oank
reat, We willthen &

Friday, June 25, 7 a.m. ~9:30 a.m.

st e B Bl
Birkdoe (onthe Feem Fids
Elementary Schox

et nfrontof HortoeMkklle Schocl 1245 pm. e
e :

JULYIR DI N5 200 200 5 309 i 203

Saturday, July 10
0 Fuge

st the Careoel Community Cente parki

ot (155 High St) t 9.,
R LEARN: Tradhc SKils for Familie

Trart
11 .- 2p.m 3 the Whi

hiclass s grand

e Noighborhos
e Park. Goe
e oo mr Tum, B
Ridels.

Farks
Tharsdoy, by | 57,6 pam.

R LEARN: Bike M

fo
r space inthe class.
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o .y.m,; n..‘m..m‘u.‘
ok

¥ e
Wik ock ol T Pk

Je- Pde 1 the Erms Game

o Walk There: Rose Garden Exploration

Skl for Pasents and Kid
taber

mmurity
s chikdien ages 5 13 and thels
ol Gamifles bt registration

smart
coisation youe wihthe

ek pa

Transit

Please ¥ check as
manyas you want

) Rider’s Digest - Routes and Schedules

) Personal Trip Planner Card - We'l send you personalized route information
) LTD Bike on Bus Brochure

) Bus Buddy - A service for senlors to leam the LTD bus system

) EZ Access - A package of products and services provided by LTD for seniors and
people with disabilities

) FREE One week of Bus passes - Get one week's worth of free bus passes to give
this mode of transportation a try

Even more ) Carpool &Vanpool - Information on carpool and vanpool options. Includes a
Transportation  deshare application
Options D - Avoid ly king from home
() SmartDriver Tips - Education on safe and energy efficient driving
Please W check as
o s ) Driver Safety Information - Drivers 55 Plus: Facts and Suggestions for Safe Driving
() The Oregon Parent Guiide to Teen Driving
) Safe Routes to School and School Solutions Brochure - How to help your children
walkor bike to school safely.
Smart Drips  TheEugene Water and Electric Board (EWEB) has partnered with us to offer smart(
Harlow residents FREE water conservation tools.
Please ¥ checkas
many asyouwant () How 10 Fixa Leak Kit -This it includes Instructions and a dye kit to help you
diagnose a costly leaky toilet
() Green Grass Gauge and Introductory Brochure - Helps homeowners to keep a
healthy green lawn by watering just the right amount for the weather, helping you
save money and water
REWARD Pick Your FREE Reward {piase rank your top 2 choices witha (1) & (2)

BUSINESS REPLY MAIL

Y O EUGENE PUBLICWORKS

S9¢ ondway Suka 400
EUGENE, OR97401-9968

wxgo the tea

Order your smartirip: travel tools here:
FREE Walking Kits
FREE Biking Kits
FREE Transit Info...

3 and a FREE Reward too!

Bl doation lase,

frogram

s Park Tous Pide
o Willakenzie
od Lane and

nately 7 miles

nance Banics

ke, Biire your biked Please call
lindsay.setienicte

g 1L 0

Heron Bbhe Pedestrin
it FIRSTCLASSMAIL  PERMIT NO. 302 EUGENE, ORE
Safety Chacksl STAGE VAL B FAID BY ADDRESS!
i e

() Bandanna Bike Map
() Metal Water Bottle (BPA Free)
() Umbrelia

Be sure to mail this form back to us.

ey e e L e Y P L A

Fold so the top panel faces out, then tape the top and mail postage free!

Drive less. Save more.

et your

You're Invited
smarttrips: harlow
Kick Off Party
June 19,2010
Oakmont Park
11:30 AM - 2:30 PM.

Tus get you started with the
ing transit and more

options. Sm:
Bike Tune-Ups - Prizes - 1 tools o take advant.
walkable str

borhood traffic

programs across the country)! You ¢

lose but maybe a couple pounds!

smart Drder your travel tools
The City of Fugene smart
Eugene and LTD information, v

you need to get going, ¥

rivelesssavemore.com terials by bicyde

As a bonus, you can choose one of th

cotton bandana printed with the h

Eugene’s famous diywide:

biking map or a BPA Free met;
il — st for returning y

am more
form. Order while suppli

Look inside to order maps, info and
ing, biking, riding
9, combining ca
and other ways to save resources.

X SUMMER Evmrs SCHEDULE

Al sventsore FREE —Nopre

The Harlow and Coburg area neighborhood is full

art

¥apping one of o car trips a week for abus,

rcent

harlow kick off evefit
June 19 in Oakmont Pa
11:30 a.m. - 2:30

FREE lunch,przes, minoy bike tune tpsand more

s-twdnr,lumu' 9a.m,-12pm.
- g

nd open 1
oot eopart oyvraA et
T  be pid fo by the smart

hariow pros

= travel tools here.l: R EE

Smart///ps Order Form

Get your FREE travel tools

Vou have options! Transportation options for making smart
is Travel Tools you need 1o ge

in Eugene, that
valking, biking,

of wondertul parks, amenities and
harlow will hdp give residents the
of the nurnerous bike routes and rais,

otsand sidewalks and LTD buses

walk, bike or carpool trip could
Yes, 10 percent (as shown in similar
directly decrease your gas costs and your

emissions, while also inaeasing community and traffic safety. You've got nothing to

Get Going! Get Fit! Make a Difference!

atNO COST

and choose your FREE rewardi

programis offering. at no cost to you, Gity of
Jking
calendars and fliers. Choose just one o tw

and biking maps, Smart(r s event
ems or order a packet ull

ks of your order, we will hand deliver your

whatever

ewards - either a nifty umbrella, 3

rtof
alking and

For more information o questions about

smart: harlow, cail

woyasee 541-682-5004,

e

I Lindsay Selser




Smarflrips 2010 Harlow Newsletters

City of Eugene Engineering
| 99 € Broadway, Ste. 400
Eugene, OR 97401

Wwwsmart' | eugene.com

Transportation Resources

Lane Transit District
Regional bus service provider
www.ltd.org

541-687-5555

point2point Solutions
Transportation Options and
Transit Directions
www.point2pointsolutions.org
541-682-6213

City of Eugene Transportation Planning
www.eugene-or.gov/transportation

smarttrips: eugene
www.smarttripseugene.com
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Get Ready to Travel Smart

fun programs
1ts that smarttrips;
eugene has planned e coming

year. We'll have something for
everyone

ox for the

er form in the coming
s. The order form
range of travel tools
discover the ease c

getting around Eugene.

WO

‘il

You're Invited

smarttrips: harlow

Kick Off Party

June 19,2010
Oakmont Park
11:30 AM - 2:30 PM
FREE Picnic Lunch -
Minor Bike Tune-Ups «
Prizes - and More!
Come find out about the
smarttrips: harlow program,
meet the staff, ask questions
and learn about your
transportation options. Prizes
will be given away
throughout the event!

r mailbox fe
the Smartirips order
form in th nin

The order form
offers a host of

tive materials to help you

Smartn IpS: Coming soon to your nelghborhood'

You have options! The smartrig
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informed of all the events, rides and classes
coming your way. And be sure to attend

one, two or all of our events. We hope to

see you out there!

To find out more about smartrip
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682,

contact Lindsay Selser at

or lindsay.r.selser@ocieugene.orus




